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Introduction 
· Business organizations integrate different developmental strategies which are aimed at improving the engagement within the market.
· The development of Instagram focused on simplicity and inspiring creativity through solving problems based on more attractive product design.
· Based on these elements Instagram has become a  key player in visual storytelling across different players including celebrities, brands and other users who focus on sharing content through Instagram integration of essential elements within organizational development helps in creating a more attractive business environment.
Marketing strategy 
· Instagram has focused on stories marketing strategy. Within the business environment, there are different measures that companies tend to employ to diversify its presence and improve overall commitment.
Competition 
· Competition has been very stiff especially considering that different platforms have focused on integrating stories on their platform which is essential in building a high level of interaction among users. The direct competition of the company has been Snapchat.
· The adoption of stories strategy by Instagram led to significantly slow growth of Snapchat which has been on downward spiral creating a very difficult operational environment.

Opportunities 
· Instagram has a higher chance where it is possible for the company to integrate diverse concepts that define is engagement within the social media.
· The increasing level of creativity regarding the additional functionalities that the company has been putting in place create a better understanding of better concepts that need to be evaluated to improve the company engagement within the industry.
· The company is focusing on creativity to achieve its engagement in the market.
Threats 
· The inability to integrate better terms and conditions which focus on user privacy has been the leading threat which is likely to create a very difficult level of operational because users are unsure of whether the company is sharing their personal information with third parties or not.
· The company has been unable to penetrate in many parts of the world considering its operational policies regarding the content that is shared. 
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